Presentation Reis Informatica 2020 Design custom PowerPoint template that conforms to client branding guidelines.

Logo, icons and line graphics supplied by client.

PowerPoint Template
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Presentation Agenda
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consectetur adipiscing elit,
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Logic Bomb / Trojan Horse

Logic Bomb

* Malware logic executes upon cerfain
conditions. Pragram is often used for
legitimate reasons.

* Software which molfunctions if
maintenance fee is not paid

= Employes triggers o database erase when
he is fired,

Trojon Horse

* Masquerades as beneficial program while
quietly destraying data or damaging your
system,

* Download o game: Might be fun but has
hidden part that emails your possword file
without you knawing.

Tips for Protecting Yourself

* Naver reuse o password
* Store it securely:
* Don't write it down
* Secure your Device
= Maver share a possword

®*

g o
o

o

* Use a password manager:
= Helps generating secure passwords
* Mo need to remember them oll
« Work ocross platforms
= Cloud bosed or deskiop
* Many are free

/%ashlane @ fosbut

1Passw®rd & RoboForm
LastPass«=«|

moenconsulting.ca | 604.637.2424 | b2b marketing solutions for small to mid-sized companies




Training Workbook CLIENT:  SRPC Training DATE: 2020 DETAILS:  Design templates for training workbook and companion PowerPoint presentation.
& Presentation Content and logo provided by client.

Training Workbook Template Presentation Template

SRPC D SRPC' D

. . . ke
S R P C / ‘ )‘ Restorative Action Plans What is Cultural Competence?

Certificate Training

SRPCD

Certificate Training

Challenging the woy peaple think, behave and change.

Exampie Consequences

s o : N
SRPC* Training
Challenging the way people T y ' School Restora‘tive
think, behave and change. i =T Y e P - Practice Coordinator
_— e ooy SR
S odiiie e S B o S . — MTSS Pyramid: Tier 1 Common Expectations
Look Like? oD s . e
SRPC® Training - — e = __f'i il r

AL

I

School Restorative Practice
Coordinator Certificate

Managing Hallways
Establish a one-minute warning system

=
=
2. Have staff encourage studonts to quickly and safely got to their class before the bell rings
. 3. When the bell rings, & d bring wa i

Two-day live 2 ced school restora - focation i

practices coordinator training. ¥ 4. Ask each student their reason for being late, allow them to fully explain themselves L]
5. Explain to students why it's your job to keep uge "
&. Ghve students opportunities to apologize for their tardiness

5 7. Create a list of consequences

H

SRPC' D
i L seca spco MTSS Pyramid: Tier 2 Restorative Inclusion Rooms™™ "™
Key Definitions: Factors in Equity 2 MTSS Pyramid: Tier 2 Restorative Al ) )
for School Discipline Communications & Conflict

Inclusion Reoms

DISPLAYS " Il

| Restorative Language posters

PHYSICAL LAYOUT e RESTORATIVE REFLECTION
Open and circular - QUESTIONNAIRES

g

bringing business
Moen_ s ANna.Ca into balamce
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PROJECT: Sales Presentation CLIENT:  New Perspectives DATE: 2019 DETAILS:  PowerPoint template with 2 masters and multiple layouts formatted to fit client
specifications; color scheme & slide designs. Logo supplied by client

PowerPoint Template

enefits of Informed Decisions
L -

Thought-Partner Testimonials... T%‘N:.‘_'B

INCREASED PROFIT

“Mary Sayer and  Marpe
Rodgers  are  the
Indlivichasly that | call when |

eflective in teems of designing
research that addresses the
strategic tuiness questions a1
hand, a1 well mx hefping to i I artanthy, |
he 3 nhes and
ectives iy our
prise

) Decreased Cost @ Increased ROI Q) | - [ 0
Translating customer and

i partner needs

Connecting you to those critical to your
success... your customers.

NEVWPERSPECTIVES

Marketing Research Consulting

We Deliver
Creative Innovative
| Approaches Tailored
. to Your Needs

O NEVPERSPECTIVES
Marketing Research Convulting

Mary Sayer

750 yoars enporiene in s wids variety of
I

{EWPERSPECTIVES

PERSPECTIVES

PERSPECTIVES

We are Uniquely Qualified...

TO CONNECT
YOU TO YOUR
CUSTOMERS

Connecting you to those critical to your success... your customers.

‘—-—"'_'_'_._._._._'_'_.

A
) bringing business
MOoENCONELUITING.CE | intobalance
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PROJECT: Sales Presentation CLIENT:  Lendsnap DATE: 2017 DETAILS:  Design & layout of sales presentation and master template in PowerPoint2016
including image selection, slide layouts, color scheme. Content and logo supplied by
client.

PowerPoint Presentation

lendsnap tendsnap

About Us

i The Lendsnap Company is a team of mortgage Industry veterans and <al
= = =k o — borrower doct
[ | top notch mmers dedicated to designing a simpler, smarter, and bl

x original source @) Gain quicker access to eredit validation
pay stubs, data
)

E‘S Deliver enhanced customer experience

ickent application for customers and servicers.

&

Linked accounts kept current until case
disposition

QOur Profile Our Mission Qur Vision Marketing

A productive werid Sewking parters wha
withour meuntain of share & wees of @

Loss

HOW IT W

Mitigation

procen

Solutions j , \

s

MOBILE ENABLED PLATFORM

tendsnap

Saves time gathering documents

Welcome ta your easiest mo &
EE;. Meets changing borrower expectations

{}'}& Automated natifications and updating
4 of accounts

HOW IT WORKS - GUSTOMERS

REQUEST & GATHER DOCUMENTS EASILY lendsnap

Excetding Modern Consumer Epectations
844.684.2385 | lendsnap.com

k] Inging bussiness
MoEr into balamce
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Presentation

PowerPoint

1 KAZMANIA | Obs

mden

essed With Your Success Kazmania.com

Kazmania 2017

HoW enerate 55% more
Business with 33% Lower Cost

THE 4 W'S OF
MARKETING

Presented by
STEVE “KAZ" KASINETZ

PowerPoint template master and slide design. Work included color scheme, image
selection, layout & design.

If you don’t hav

shouldn’t be

Online

Dating

Example

bringing business
into balance

A
e

Learning
Experiences &
Outcomes

A is a fictional
representation of an ideal client
that includes both demographics

and psychographics.

When

RIGHT TIME

§ MAZMANIA | oo

| Buying Stages

fm thinking Cancun=All
Dolnesds abouts A7 incluveor | ::I:n:::"
4 vacation? CruiLe OF an “n lar”
s ! b better deal? |,

iland s hatel

KAZMANIA |

¥

moenconsulting.ca | 604.637.2424 | b2b marketing solutions for small to mid-sized companies




PROJECT: Presentation CLIENT: ~ WC Bradley DATE: 2016 DETAILS:  Design & layout of 250-slide training presentation in PowerPoint including image
selection, illustrations. Content supplied by client.

Corporate Training Program

INNOVATION TRAINING INNOVATION TRAINING

INNm%lou Consumer Feedback in g -(':-'l!
HaPPEN] Development & Launch

4 LAMPLIGHT

December 6 - 7, 2016

MAKE

INNOVATION INNOVATION TRAINING

INNOVATION TRAINING

INNE‘\:KEIION Sales Planning and
HAPPEN] Alignment Process

INNE\\?:‘\%ION Ideation Session
HAPPEN!

Process & Tools

INNOVATION TRAINING

(AN
;L&j;'iﬁ 4 & Projects

INND!

MAKE
Prioritizing Ideas il RO NNOVATION Developing
: "M“ Marketing/GTM Plans

A

MAKE
INNOVATION
HAPPEN!

‘—-—"'_'_'_._._._._'_'_.

A
) bringing business
MOoENCONELUITING.CE | intobalance
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PROJECT: presentation CLIENT: ~ PEM America DATE: 2018 DETAILS:  Design presentation in PowerPoint2016 including template and layout masters,

image editing, color scheme. Content & logo supplied by client.

PowerPoint

1 RN R
S:\N\‘\':u A
YO Ty
|\l\“;,\_|“
\t\‘\.-.\
] [,y

BRAND PEM-AMERICA, tne

PORTFOLIO

LICENSING PROPOSAL

PEM-AMERICA, 1.

B\ PEM-AMERICA, joe

Home Textile Market Breakdown

e Teusles By the Nurmbers

CHERISMA

‘_._._._._._-—'—"'_'-.-.

¥ Y

) bringing business
mMoenconsuiting.ca

into balance

1'.\ PEM AMERNCA,

\

@ VINCE CAMUTO CHRISTIAN SIRIANG

NEW YORK

oy

LAURA ASHLEY (7,

Truly Soft

LONDON FOG.

1
CONSTA

P\ PEN-AMERICA,

-

Quality Process

I)\ PEM-AMERICA, b
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Presentation
Template Design

Jaroop

Branded Presentation Template

ik

Cover concept

LUNG. TOGETHE Ry

P el

4 ¥

T E—

k] Inging bussiness
MoEr into balamce
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2016

Design & layout of branded presentation in PowerPoint including slide layouts, color
scheme

TITLE HERE

LAYDUT: CONTENT LEFT, BLANK RIGHT

LAYDUT: COMPARISON

DEFAULT TABLE EXAMPLES

[re— Coumnd [re— [r—

Bardded ren

LAYDUT: TITLE & CONTENT

LAYDUT: CONTENT RIGHT, BLANK LEFT

.637.2424 | b2b marketing solutions for small to mid-sized companies



Pitch Deck Bark Avenue 2017 Pitch deck design, image selection and content writing assistance.

PowerPoint
0 @ PRODUCT
BARK IR
AVENUE
BARK
PRODUCT
BUSINESS
Happy pets, equal happy people. - - )
THE @ @
?ﬁ%ﬁ_ﬁ&%ﬁ ENVIRONMENT
DIRECT &
aanla e e e WE ARE
el A
\ 7= w3
F
bringing business
mMoen into balance
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Sales Presentation

PowerPoint

Shining New Light on Your Bottom Line”™

Energy Effici

EVERY WATT MATTERS

tringing bursiness

Mioern nto balance

moenconsulting.ca | 6

Every Watt Matters

as a Service

637.2424 | b2b marketing solut

2018 PowerPoint template master, color scheme & slide design; illustrations. Logo

supplied by client

Lumen Efficiency Matters
_‘a DID YOU KNOW?
-ﬁ b with

4
™ o
‘Jf How Much Difference Does 5 Watts Make?

OPERATING COST
5 « 50,000 ~ %10

Wtz Differen

PRODUCT COST

16 11 55
..... WM Matt
EVERY WATT MATTERS
e
(1) #rouce 3 Harmonic Current Reduction

Harmonic Currents Impact Every Load that Shares an Electrical

LESS EFFICIENT

PRODUCES MORE HEAT in

"T._.

TYPICAL CALISES OF
HARMONIC CLIRBENTS

o= EWM Manufacturing Facilities

1
8 155 1100
FACTORIES ENGINEERS WORKERS
00 Highly skilled degreed C

Program Highlights

Energy Efficiency as a Service

= Reduce energy use by 50+%
Program

backed by
over 51 Billion

= Zero Capital Investment
* Zero Maintenance Cost

= Guaranteed Savings

Financlal
= (' A Analysis &

Proposal

T Real Time

Managed ] = el o~
O |nstallations : ¥ : N & Nessurement
= & Verification

—

DORMS &

My U 3 SRR

* LEARENAS |

5

FACTORIES &

- v W DUSES
STREET LIGHTING & g

TRANSIT FACILITIES PARKS B LT "-_-h'-

BUIC SPACES-fum re B GARAGES 1

| to mid-sized compa



Lung Screening Medical Doctor 2016 Slide layout & design, image selection for 38-slide presentation in PowerPoint 2016.
Presentation Content supplied by client.

HLST Participants

* Therefore, want to identify
early stage lung cancer in a
improve long term survival

YOU HAD A MAMMOGRAM

“The quicke h lung can

Lung Cancer Smoking Cessation Counselling

#1 cause of cancer-related death
in the United States

Kills more people each year than
breast, prostate, colon and
pancreatic cancers combined.

{ Thank you!

Lung Cancer"‘-Screening
— Community Setting

g
. 4 \‘ YOU HAD A MAMMOGRAM. NOW GET A “LUNG-DGRAM."

Binging business

Mcern neo Balancs
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2017 Redesign presentation in PowerPoint2016 including template and layout masters,

Saturn Leadership
image selection, animation. Content supplied by client.

Training

PowerPoint

NEUBERG

Helping Next Generation CEOs and

PRESENTATION

y & f“'l_ =

L @ Text starts here
a Text starts here

i

NEUBERG

INFLUENCE & DELEGATION

CHALLENGING CONVERSATIONS,

@ Text starts here

[Slide Title Here]
YOUR DAD

§ Text starts here,
ﬁ Text starts here,
§ Text starts here,

P

¢

GORE Leadership Teams Scale Their Business
i ' EXERCISE
[Exercise Title]
[SECTION TITLE]
AT R AN S e | e
PARAPHRASING %
PFTUE] L v > COYOTE FOX -
HEE . .m-.m:.w.-\-.u, > m - textstartshere - textstartshere
For Influence & ProblenSohing = [ E |
H m E u | B xpuone | ’ u
For Influence & Problem-Solving __[! el "
A
|H||'I‘:'|"'I|.:,I|:l|.|'5-|"".""5-§
MoEr into balamce
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PROJECT: PowerPoint CLIENT:  Carlton Thornton DATE: 2016 DETAILS:  Develop content for inspirational lecture series targeted at K-12 aged children.
Concept development, content writing, image selection & editing, design & layout.

Inspirational Lecture Series

THE PURPOSE OF LIFE | R MAKING BETTER CHOICES

Life Changing Experiences

Presented by:

Carlton Thornton

THE POWER OF PURPOSE

Helping to Build Whole People in a Broken World

www.carltonthornton.com | (225) 287-6799

KEEP ON PUSHING LIVING ON PURPOSE

Caniftan Tharmtan

LIFE CHANGING EXPERIENCES

‘—-—"'_'_'_._._._._'_'_.

A
) bringing business
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PROJECT: presentation CLIENT:  financial template

PowerPoint Template

A 4

[Title here]

[subtitie goes here]

[Presenter Name]

Tithe

) bringing business
MOERCONSUITING.Ca | intobalance

moenconsulting.ca | 6

DATE: 2018 DETAILS:  design presentation for investment banking/financial information including: color
scheme, chart & graphic custom styles.

[Layout: Title Only]

i

ain Tase

[Layout: Content Right, Blank Left]

mimimCE

[Layout: Blank Top, 2 Column]

[Layout: Title & Content]

e UE gr

|Chart title goes here]

TEKT HOLDER

[Layout: Title Only]

[Chart title goes here]

my

TEXT oL

.637.2424 | b2b marketing solution

[Tithe goes here] [Title goes here]

Chart Title
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PROJECT: Presentation

PowerPoint

CLIENT:  Private DATE: 2017

TRUCKING & AGRICULTURE SECTORS
Market Size" Using Fossil Fuels: Mainly Diesel

Captive fleets are a concentrated market of large users.

USA TRUCKING ¥
& AGRICULTURE

Trucking & Ag Tractor Fleets represent 80 percent of the [combined'l'atal

DETAILS:  Infographic design using client supplied data

Diesel Fuel Consumption®

Trucking Operations Fleets®
USA CALIFORNIA

TRUCKING & AGRICULTURE SECTORS

Trucking & Ag Tractor Fleets represent 80 percent of the market in USA,

-

market in USA. Vehicles) Number of Companies 1.4M 67,400
Number of Trucks 155M 661,300 122.4 Billion
Total Domestic Trucks (exclusive of California) 14.8 Million ' Diesel Fuel (gallons) 1048 48 gallons
y : Farm Operations Fleets®
California total trucks and tractors 736,300 USA  CALIFORNIA
Acreage 32648 99.7M 1\
Number of Farms 751,000 81,500
- MNumber of Tractors 690,000 75,000
Diesel Fuel (gallons) 18.48 2B
California California
Captive fleets, concentrated TRUCKING FARM FLEETS
number of vehicles. OPERATIONS 2 Billion
4 Billion
gallons galtons
*Estimated *Estimated &
INNOVATION FOR THE FUTURE INNOVATION FOR THE FUTURE

Market Size" Using Fossil Fuels: Mainly Diesel

Captive fleets are a concentrated market of large users.

USA TRUCKING
& AGRICULTURE
Trucking & Ag Tractor Fleets represent 80 percent of the
market in USA.

(Combined Total
Vehicles)

Total Domestic Trucks (exclusive of California) 14.8 Million

California total trucks and tractors 736,300

*Estimated

Diesel Fuel Consumption

Captive fleets are a concentrated market of large users.

California total tractors 75,000

Diesel Fuel consumption (USA) 18.4 Billion gallons

2 Billion
gallons

*Estimated

INNOVATION FOR THE FUTURE

USA N
- TOTAL AG
Farm Operations represent 3 percent of the market TRACTORS
in USA. 3
Total Domestic Tractors (exclusive of California) 18.4 Billion
615,000 gallons

INNOVATION FOR THE FUTURE

—2

moenconsuitin

LY PLA =

bringing business
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